
Fort Bragg,  
North Carolina’s  
digital presence 

2014 Maj. Gen. Keith L. Ware  
Public Affairs Competition 

 
Category D: Outstanding Digital Presence 

 
Fort Bragg Public Affairs Office 

 



Digital presence 

www.facebook.com/fortbraggnc 
 
www.twitter.com/FtBraggNC 
 
www.youtube.com/channel/
UC42SG6EahBZvFsw0E9SiQuQ?
spfreload=10 
 
www.pinterest.com/fortbragg/ 
 
www.flickr.com/fortbraggnc 
 
 
 



Strategic 
communication 

Installation commander’s vision: Fort Bragg 
recognized as the Nation’s Contingency Response 
Center where inspired leadership, readiness and 
teamwork deliver dependable mission success. 



Two-way 
communication 



LOE1 

FORCE GENERATION: Through our online 
communications, we show that Fort Bragg is 
synchronized and postured to provide mission-
ready forces and capabilities in support of  
geographic combatant command requirements.  



LOE2 

INSTALLATION READINESS: We highlight the 
installation facilities, programs and services that 
support Fort Bragg-based units and personnel using 
our online presence.  



LOE3 

READINESS AND RESILIENCE:  We provide 
information on Ready and Resilient programs and 
services through social media outlets. 



Target audience 

Fort Bragg is home to approximately: 
•  56,700 service members  
•  14,300 civilian employees 
•  6,300 contractors  
•  76,000 Family members.  
•  101,000 military retirees and their Families live in 

the surrounding communities 
 
Total direct service population of  more than 261,000 

              fan 
demographics 



Multimedia 
storytelling 



#AAMarathon 



#BraggCombatives 



Information travels faster than ever thanks to social media 
and smartphones. Unfortunately, this means that rumors 

can quickly take hold, creating widespread panic. An 
active and responsive digital presence can help quell those 

fears and correct misinformation.  

Emergency 
communications 



Analysis 



Moving forward 

S  Short-term objectives: Reevaluate content 
quality and information on our digital 
outlets to ensure that it’s relevant for our 
audience and meets the command 
information needs of  the installation 
commander and the needs of  the post.  

S  Long-term objectives: Explore new social 
media outlets to remain on cutting edge of  
information distribution. Conduct surveys 
of  our target audiences to see which 
platforms they prefer and refocus efforts if  
necessary based on results.  

OUR PROMISE: 

To continue being a reliable source of  information 
for and about the Fort Bragg community. 


